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People Magazine February 18, 2008:

Welch’s Grape Juice national insert

1.5 Million 
Tasted Welch’s

Via Peel ‘n Taste®
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Does Peel ‘n Taste® work 

to engage consumers and 

drive sales?
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Break-through Power, Top of Mind Brand Awareness

The Welch’s ad scored well above the average in the February 18 issue, 

with the best brand association of any ad in the book.
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A Unique Advertising Experience that Busted 
Readership Norms

The Welch’s ad handily beat the 2-page insert norm on all readership 

measures and performed as well as 8-page inserts.
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Strong Purchase Consideration Among Triers-
29% of Total

 Suggests roughly 1.5 million people may have sampled the taste of 

Welch’s via Peel ‘n Taste® from the magazine.

 59% were more likely to purchase after trying the flavor strip.
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Peel ‘n Taste® Flavor Experience 
Overwhelmingly Positive

 63% said the flavor was ‘good’ or ‘great.’

 Only 5% had a negative response.
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Generated viral buzz and drove purchase

62% of readers took action on behalf of brand as a result of seeing this ad.
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Peel ‘n Taste® + Great Creative = #1 Associated Ad
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Top 10 Ranked ‘Associated’ Creative


